
Smart  Fiber  for       

 Tomorrow
a  Healthier 

90% 

Invisible fiber. Visible impact.

Created in  Australia 
by food  scientists at  
RMIT   University 

Dietary Fiber
34% Less Calorie
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 Production in Europe

Fidelinka  Skrob : 100+ Years of 
Trust in  Starch  Production, Now 
Creating  the Future of Fiber
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What is 
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EFSA: Fiber for 
Everyday Health
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 The Smart Move
Next-Gen Foods 
Are Fueled by Fiber 
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What People Say 
About Fiber — and 
How They're Acting on It

 80% of 
consumers 

Believe fiber is important 
and try to include  it  in 
their diets.

 Only 5% of 
the population 

Achieve  recommended  daily 
fiber intake — a growing public 
health concern.

  2/3 of 
  consumers 

Say they are actively adding or 
increasing fiber in their diets.

65% of 
consumers 

Link fiber with supporting 
their  immune  system.
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Applications  of 
             in Foods
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About Microtec
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Labelling, Claims 
and Certification
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Technology Benefits & 
Innovation  Potential
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Functional Fiber that Fits Your Formula
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FiberX™ Enables Smarter Food Design

The Art of FiberX™ 
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Health & Nutritional 
Benefits  of  
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Keeping Foods Healthy—
Simply  and  Effectively
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The information in this brochure is provided for general guidance only. The functionality and  performance  of  FiberX™ may  vary depending  on 
formulation, application, and its type. Clients should conduct independent testing to confirm suitability for  their  intended use.  Health-related 
statements are based on global research  on resistant starch and are for educational purposes  only;  specific   claims  must be   supported  by   
appropriate evidence  and comply  with local  regulations. We have made  every  effort to use  original  text  and  properly  licensed  images.  If  any 
content has been used in error, please  notify  us  for immediate correction.
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Fidelinka Skrob Doo
Čantavirski put 1
Subotica, Serbia 24106

Tel: +381 24 666 041
Fax: +381 24 666 143
Mobile: +381 63 107 103 2
Email: zana.saranovic@fidelinkaskrob.rs
Web: www.fidelinkaskrob.rs

Key benefits of FiberX for innovative and functional foods 

High process tolerance.
Suitable for Low GI Foods.
Suitable for Low Calorie Foods
Off-flavour or no taste ( invisible fibre).
Smooth, non-grainy texture of final foods. 
FDA compliance / Great source of dietry fiber.
 Low water absorption (little or no process adjustment is needed).
Suitable for Fiber Fortification (good/excellent source of fibre claim).
 At a wide range of concentrations can be used for food products.


